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Chain ManagementChain Management

�� Supply ChainSupply Chain

�� Value Delivery NetworkValue Delivery Network



The Nature and Importance ofThe Nature and Importance of

Marketing ChannelsMarketing Channels
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�� ContactContact

�� MatchingMatching

�� NegotiationNegotiation
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SystemsSystems
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IntermediariesIntermediaries

�� Responsibilities of ChannelResponsibilities of Channel

MembersMembers

�� Evaluating the MajorEvaluating the Major
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�� Managing and MotivatingManaging and Motivating
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�� Evaluating Channel MembersEvaluating Channel Members
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