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Section A

Question 1 (Compulsory)

You are the Public Relations (PR) Department manag&ohnson & Johnson Personal Care
Company. Recently, a new facial cream introduced/dayr company has resulted in many
customers developing rashes. The company is nawgaccrisis of negative publicity.

(a) What is the role of public relations (PR) imstltream rash’ crisis? (1 marks)

(b) Suggest FOUR PR activities that should be edrout to deal with the ‘cream rash’ crisis.
Briefly explain your suggestions. (8 marks)

(c) State THREE actions that should not be dordealing with the ‘cream rash’ crisis.
Elaborate why these actions are not suitalfeng the ‘cream rash’ crisis. (6 marks)

(Total = 15 marks)

Section B

Answer any THREE questions.

Question 2

The type of industry an organisation is in and tipes of products it offers can have a big
impact on the type of marketing employed. Thesdofacalso affect elements of the
marketing mix and the promotional mix.

(a) Discuss the importance of marketing in THREE défdrtypes of organisations.(9 marks)

(b) Explain SIX criteria for designing marketing plahat apply to any type of organisation.
(6 marks)

(Total = 15 marks)

Question 3

Market research is the systematic design, collectemalysis and reporting of data and
findings relevant to any marketing situation facthg organization.

(@) State THREE factors that influence the accuraagséarch. (3 marks)
(b) Elaborate on the FOUR principal types of surveyhods. (12 marks)

(Total=15 marks)
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Question 4

As with living organisms, products have a life ®&dFor some, such as the Boeing 747, the
life cycle is measured in decades whilst for othtys example, the merchandising spin-offs
from popular movies, the life cycle may be measumetdere weeks.

(a) Why is timing critical when launching a successaduict in the product life cycle?
(3 marks)

(b) Explain the four stages in the theoretical picidife cycle. (brarks)

(Total = 15 marks)

Question 5

The link between price and customer value is vargadrtant. An organisation may have a
specific pricing objective or a combination of letegym objectives.

(a) State THREE factors that must be consideredrbedn organisation can decide on its
pricing strategy. (3 marks)

(b) Explain SIX pricing strategies which may be jpigal in a marketing plan. (12 marks)

(Total = 15 marks)

-END OF PAPER-

Exam DATE: 10/10/2007 PAGE 2



